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Effect of persuasive message on fan behaviors intention in social media
marketing with mediating role of belief and attitude

Dr. Bahram Kheiri', Sara Farhang Jahromi?

1. Professor assistant of business administration department at Tehran central branch of Islamic Azad
University
2. M. A. student in MBA at Tehran central branch of Islamic Azad University

Abstract

This study is done for determine the effect of persuasive messages on behavioral intentions, with the
mediator role of beliefs and attitudes. This research method is descriptive. The study samples all
brands Iranian fans in the Facebook. Due to the unlimited population, sample size was estimated 384
people. There is also random sampling. Data collection tool was a questionnaire which its reliability
using Cronbach's alpha coefficient was desirable. The Validity of content and face validity and
construct validity were used. To test the hypothesis of normality test data using SPSS version 23 and
confirmatory factor analysis and structural equation modeling using LISREL software and SMART
PLS was used. The results showed that persuasive messages indirectly, through beliefs and attitudes
have a positive impact on behavioral intentions fans. Users will also influence the relative significance
of content and expertise on behavioral intentions, beliefs and attitudes will dampen fans. Another
finding of the study is that the popularity of the content has a positive effect on the behavior of the
fans.

Keywords: persuasive messages, beliefs and attitudes, behavioral intentions, the relative
significance, user expertise, popularity of Contents
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